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Marketing Your School 
Just Got Easier…



On the agenda…
Why it’s important to market your school
How your constituents are using the 
Internet
Online tools you can use to market your 
school
Examples of how schools are using their 
web presence to market their schools



Why market your school?



Increased scrutiny from news media
Academic performance
School violence
District spending  



Competition and declining enrollment
Private schools
Charter schools
Home schooling
Choice of schools (open enrollment)



The need for community support
People want to be a part of changes planned 
at local schools
Bond measures demand explanations and 
justifications



For relocating families …
Promote your community
School reputation
Student/staff recruitment

• Families’ relocation decisions 
often depend on their perception 
of the school district  



How do you market your school?
Chances are you don’t have a marketing or 
PR department in your district
With today’s easy-to-use online tools, you 
can accomplish several public relations 
efforts



But, first …

Know that your
constituents 
are online



According to recent surveys …
In 2005, 78.6 percent of Americans were accessing 
the Internet
They are online an average of 13.3 hours per week
Email is the most popular Internet activity
The strongest area of growth is among low-income 
Americans 
– Of families with incomes less than $30,000, 61% have 

access
*Source: The Digital Future Project study of the Internet



Today’s email users rely on email as much as the 
phone for communication
They spend about an hour a day on email
41% check email first thing in the morning
– 14% after getting home from work
– 14% right before they go to bed

61% of email users employed outside the home 
check personal email at work

Source: AOL E-mail Addiction Survey, May 2005

And … they rely on email



Online tools you can use …

to market
your school



No second chance to make a good …

The Internet is increasingly the first place 
people go for information
It’s vital that your website makes a good 
impression!

first impression!



Provide an up-to-date web presence

Many schools are using
content management
systems to easily create
and post web content



From smaller districts…

www.lamersvilleschooldistrict.net



… to larger districts

www.hollandpublicschools.org



Parents want access to…

District contact information
School board minutes
District and national test results
School forms
School calendars
Lunch menus



www.childressisd.org



www.allianceps.org



www.farragutschools.org



www.freemanpublicschools.org



Relocating families want access to…

Enrollment information
Special programs
Student demographics
Student to teacher ratios
Graduation and dropout rates



www.phs-il.org



www.wrightcity.k12.mo.us



www.baylessk12.org



All want access to …

The good news going on in your district
Classroom news
Student achievement
Scholarship information



www.brookwood167.org



www.newsagps.org



www.usd374.org



Engage your constituents

Keep them 
coming back 
for more with 
interactive tools



Online surveys 
Discover the communication needs of your 
constituents
Learn current public perceptions
Compile results electronically
Use results as the foundation of your 
marketing efforts



www.averyisd.net



Target your surveys



Analyze test results



E-mail newsletters 
“Push” information to your constituents
Notify parents, students, community 
members of important information via email
Links in e-newsletters bring them back to 
your website



Recipient clicks on email 
link to connect to the article



www.usd246.org



Interact!

What do parents think about school issues and 
policies?
How does the community feel about school plans 
that affect them?

Solicit feedback from constituents on school news 
and site content



www.holdenschools.org



www.underwoodeagles.org



Interact!
Create a school calendar

Post school in-session dates, parent/teacher 
conferences, music and sports events
Have automatic email reminders sent to 
subscribed users
E-mail reminders draw them back into your 
website



www.osakispublicschools.org





Interact!

District, school and department phone numbers, 
fax numbers and addresses 
Teacher and administrator email

Provide easy access to school contact 
information



www.lytle-isd.net



www.hollandpublicschools.org



Reach out to the media
Set up a media section on your school or 
district website
– archive school/district press releases
– Post district “fact sheet” information
– contact information for school spokesperson

Add reporters to your email list
– Continually inform them of school events, 

accomplishments



www.usd382.com



www.hollandpublicschools.org



www.brimfield309.com



www.nixonsmileycisd.org



Be prepared for a crisis

Whether it’s a school closing due to weather 
or a serious incident at school – it’s critical 
that you’re ready to communicate!
– Have the ability to immediately update your 

website
– Send regular announcements via email

This helps you control the story, not the 
media



www.olympia.org



www.wellsville-usd289.org



www.wahoo.org



www.berkshireschools.org



How marketing made a difference

In the past, there was a lot of mistrust between the public and the 
school district—thinking we were doing everything behind closed 
doors. The only time we were in the paper was when something 
went wrong.

Now, we publish school board minutes online, so anyone can read 
them. We are getting in the paper more and in more of a positive 
light. The local reporter calls me now. Also, in that process, I have
developed a good relationship with that reporter.

Dr. Anthony Rossetti
Superintendent, Miller R-2 Schools, MO

www.millerschools.org

“

”



The bottom line…

Source: The Power of Public Relations in Schools
Northwest Regional Educational Laboratory

Marketing and public relations is 
about letting the public feel that their 
input is valued and considered 
seriously, and that it is welcome and 
needed.



Questions?

Stacey Musil
Educational Services Manager
Foundation for Educational Services

800.850.8397, ext. 6991
staceym@fes.org
www.fes.org
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